
CarNext Mobility  
Insights Report
June 2021



Introduction  2

Key Findings  6

A new era of car ownership 8

Demand for used cars 13

Online leading the way 19

Reusability and sustainability considerations 22

The car is the main route to freedom this summer 26

Contents>

For more information on this report contact:  
media@carnext.com

CarNext Mobility Insights Report June 20212



Introduction>

The CarNext Mobility Insights 
Report is a comprehensive survey 
regarding the most important 
topics in the used car market 
today.  

CarNext is serving customers in the new normal, 
offering a fully online used car buying experience. The 
CarNext proposition offers customers a wide range of 
high-quality used cars and ancillary services including 
home delivery. 

As a European disruptive leader in the automotive 
industry, CarNext has created the Mobility Insights 
Report to track the trends around car ownership, the 
theme of reusability and trust in the used car market. 
The survey, that will be repeated periodically, also 
seeks to help understand how consumers relate to 
the topic of sustainability and how they balance their 
stand on environmental impact with their yearning for 
the freedom that a private vehicle can provide.
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Introduction>

This is the first edition of the 
CarNext Mobility Insights Report 
and has been conducted across  
six countries, including:

      France

      Netherlands

      Germany

      Portugal

      Italy

      Spain

The report analyses public opinion on private car 
use and used cars, as well as the key considerations 
consumers today have for their mobility needs. The 
research was conducted in May 2021 and includes 3000 
drivers, with an equal divide on gender, location and 
age. The survey was conducted independently by our 
global research partner OnePoll.
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> Introduction

“The CarNext Mobility Insights Report aims to identify 
and track the trends in the automotive industry, with 
a focus on the shift towards online and increasing 
demand for high-quality used cars.

It also shines a light on the progress of the used car industry  
and on customer expectations with regards to mobility, and their 
expectations today. 

The conclusions of the report also help to understand the extent 
to which drivers have come to appreciate their own freedom 
more greatly as a consequence of the ongoing lockdowns and 
restrictions – owning a car being the ultimate path to freedom i 
n the new normal. 

This report seeks to understand how consumers within and across 
each of the markets surveyed, and within different age groups, 
respond to the theme of ownership, including their perspective 
on the advantages of new vs used cars. In addition, CarNext 
combines its position as an authoritative source on online  
used car sales with insightful data to identify the factors that 
have contributed to growing consumer trust in the online  
used car market. 

The conclusions of the first edition of the CarNext Mobility 
Insights Report offer fascinating insights into consumer 
perceptions on the topic of ownership and herald a change  
from the pre-pandemic focus on the sharing economy. Likewise. 
they illustrate greater trust in the used car market among all  
age groups and growing enthusiasm for sustainability and the 
theme of reusability. Thus, creating an opportunity for platforms, 
like CarNext, that facilitate and add value to the purchase  
of high-quality used cars with limited mileage.”

Maarten van Neerven,  
CFO CarNext 
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>

The pandemic has served as a catalyst for a new 
era of car ownership, with 73% of those surveyed 
claiming they expect to continue driving more after 
the pandemic. The number of consumers considering 
the car to be their main transport mode has risen from 
64% before the pandemic to 84% now.

Consumers in the 18-35 age group have made  
the greatest number of used car purchases in the 
past year, with 36% of drivers in this age group  
buying a used car and 84% claiming that a car is 
their primary transport mode now, contrary to the 
perception that younger drivers are more likely to  
take public transport. 73% of this age group in fact 
state that they are now more likely to drive a car  
than use public transport as a direct result of  
the coronavirus pandemic.

Environmental awareness drives demand for used 
cars: 84% of participants consider environmental 
considerations to be important when buying a 
used car, 64% saying that sustainability has grown 
in importance for them due to the pandemic. 
Interestingly, this awareness has grown across  
all age groups, with 29% of 36 – 45-year olds  
strongly in agreement with this statement  
compared to 19% of 56 – 65 year olds.

The key finding of the CarNext 
Mobility Insights Report are:

Key Findings
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The principal factor that influences used car buyers 
is price, regardless of whether the car is purchased 
online or at a dealership. 67% of drivers surveyed 
consider this to be the most important factor when 
purchasing a used car online, followed by the age  
or mileage of the car (64%), the type of vehicle (61%) 
and lastly, the specific model (46%), suggesting  
that purchasers of used cars seek affordability  
and practicality above and beyond their affinity  
to any specific brand.

More than a third of drivers would consider buying a 
car fully online, with 60% stating they buy more online 
now generally as a consequence of the pandemic. 
This trend is common in all age groups, with 40% 
of 24 – 35 year olds agreeing with the statement 
together with 35% of those between 36 and 45. As 
with all ecommerce purchases, these figures suggest 
that the number of drivers choosing the internet as 
the most convenient alternative for buying a car is 
likely to continue to rise in the coming years. A trend 
that the report will be able to track in subsequent 
editions, especially given that 72% of those surveyed 
say they would consider purchasing an electric car 
online, a type of vehicle that is only going to increase 
in number in the future. When asked for which 
factors most influence them to purchase online, 57% 
indicate convenience as an important factor, although 
interestingly this figure rises by age reaching as 
high as 82% in the case of drivers over the age of 66. 
Younger drivers, on the other hand, are more likely to 
buy online by force of habit.

The key finding of the CarNext  
Mobility Insights Report are:  
(continued)

Key Findings>
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A new  
era of car  
ownership
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>

Overall, 50% of respondents state 
they are more in favour of owning 
a car as a consequence of the 
Covid-19 pandemic

A new era of ownership
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Germany

>

84% of respondents confirm  
that driving is now their main 
mode of transport

A new era of ownership
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>

69% shared that due to Covid-19 
they are now more likely to drive 
than take public transport

A new era of ownership
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>

73% state they are now likely to 
drive, even when Covid-19 eases 
over the coming months

A new era of ownership
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Demand for  
used cars

CarNext Mobility Insights Report June 202113



>

When asked what sort of car they 
own or drive 57% state a used car

Demand for used cars
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>

64% of respondents have either 
bought or considered buying a 
used car in the past 12 months

Demand for used cars

By gender

64%
Female

65%
Male
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Germany

>

48% state they are more likely to 
buy a used car today than five 
years ago

Demand for used cars
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Germany

74% of these state that this is due 
to increased trust in their ability to 
find a high-quality used car with 
limited mileage
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51% who are currently planning to 
buy a car are looking for a used car

Portugal Spain
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Online leading  
the way
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>

1 in 3 confirm they would  
buy a car fully online

Online leading the way
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Main factors for buying  
online include

Online leading the way

57%

52%

21%

It’s more convenient in terms of the 
ability to compare prices, read reviews, 
and look for information without 
leaving home

They have got used to performing  
most of their purchases online over  
the past year

They want to avoid physical  
contact with other people when 
making the purchase

>
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Reusability and 
sustainability  
considerations
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Germany

72% state they would consider 
buying a used electric vehicle

Reusability and sustainability strong considerations
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>
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Germany

79% confirm that considerations 
around environmental impact will 
become increasingly important
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>
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78% state they would want 
to know more on sustainable 
mobility choices in the future

Reusability and sustainability strong considerations

Portugal Spain
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>

June 202125CarNext Mobility Insights Report



The car is  
the main route 
to freedom  
this summer
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Germany

>

50% state they are more likely to 
drive this summer to go on holiday 
(only 10% are considering flying)

The car is the main route to freedom this summer
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Germany

67% say they would buy a  
car because it gives them  
the freedom they need

61%
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Netherlands

Italy
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> The car is the main route to freedom this summer
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>

This also applies to 71% of 
millennials (24 – 35 year olds) 
across all the six markets.

A new era of ownership
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For more information on this report contact:  
media@carnext.com

Thank you


